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VEER NARMAD SOUTH GUJARAT UNIVERSITY 

PROGRAM STRUCTURE 

BACHELOR OF BUSINESS ADMINISTRATION (Fin Tech ) 

(WITH EFFECT FROM 2024-25) 

 

BBA – FIN TECH  (Semester 1) 

Semester 
Course 

Type 

Course 

Name 
Credits 

I Major Principles of Management 4 

I Major Fundamentals of Financial Technology 4 

I Minor Introduction to Design Thinking 4 

I MDC Economics for Managers 4 

I SEC SEC-1 2 

I VAC Indian Knowledge System 2 

I AECC MIL-1 2 

      22 

  

BBA – FIN TECH  (Semester 2) 

Semester 
Course 

Type 

Course 

Name 
Credits 

II Major Organisation Behaviour  4 

II Major Fundamentals of Financial Accounting 4 

II Minor Digital Banking Trends 4 

II SEC SEC-2 2 

II VAC Indian Knowledge System 2 

II AECC MIL-2 2    
22 

 

 

II MDC Business Environment  4 



VEER NARMAD SOUTH GUJARAT UNIVERSITY 

PROGRAM STRUCTURE 

BACHELOR OF BUSINESS ADMINISTRATION (Fin Tech ) 

(WITH EFFECT FROM 2024-25) 

 

BBA – FIN TECH  (Semester 3) 

Semester 
Course 

Type 

Course 

Name 
Credits 

III Major Financial Management 4 

III Major Marketing Management  4 

III Major Wireframing and Prototyping 4 

III MDC Business Statistics 4 

III SEC SEC-3 2 

III VAC Indian Knowledge System 2 

III AECC MEL-1 2 

   22 

  

BBA – FIN TECH  (Semester 4) 

Semester 
Course 

Type 

Course 

Name 
Credits 

IV Major Digital Finance 4 

IV Major Banking Service Design and Blueprinting 4 

IV Major Operations Research 4 

IV SEC SEC-4 2 

IV VAC Indian Knowledge System 2 

IV AECC MEL-2 2 

   22 

 

 

IV MDC Business Research 4 



VEER NARMAD SOUTH GUJARAT UNIVERSITY 

PROGRAM STRUCTURE 

BACHELOR OF BUSINESS ADMINISTRATION (Fin Tech ) 

(WITH EFFECT FROM 2024-25) 

BBA – FIN TECH  (Semester 5) 

Semester 
Course 

Type 

Course 

Name 
Credits 

V Internship Summer Internship Project 4 

V Major Strategic Management in Business 4 

V Major Legal Aspects of Business 4 

V SEC SEC-5 2 

V DSE Behavioral Finance 4 

V DSE Banking Enterprise Architecture 4 

   22 

  

BBA – FIN TECH  (Semester 6) 

Semester 
Course 

Type 

Course 

Name 

Cre

dits 

VI Project Project 8 

VI Major Entrepreneurship Development 4 

VI SEC SEC-6 2 

VI DSE Research and Customer Experience in Banking 4 

VI DSE 

Digital Payments and Insurance/Emerging 

Technologies in FinTech 4 

   22 

 

 

 

 

 



BBA – FIN TECH  (Semester 7) 

Semester 
Course 

Type 

Course 

Name 
Credits 

VII Training  Global Country Report / Capstone Project  4 

VII Major  Academic Writing  4 

VII DSE Financial Analytics 4 

VII DSE Banking Enterprise Architecture/Banking Laws 4 

VII DSE Portfolio Management  22 

  

BBA – FIN TECH  (Semester 8) 

Semester 
Course 

Type 

Course 

Name 
Credits 

VIII Major Regulating Agencies and compliance  8 

VIII DSE Insurance and Risk management  4 

VIII DSE IPO and Listing  2 

VIII Training  Live project preparation and Report   22 

 

Program Passing Rules:  As per University rules. 

Program Fees: (Per 

Semester)(One time fees 

and exam fees are 

additional as prescribed 

by the university) 

(w.e.f. Academic Year : 

2024-25) 

Semester Tuition Fees : Rs. 25000/-Semester  

University Exam Fees : Rs. 900/- [Other one time 

/affiliation /exam fees, will be as per the norms of the 

University] [The fees for all certificate courses, Skill 

Enhancement Courses and Value Addition Courses; 

fees will be as per the prescribed limit for per credit as 

per the SOP of certificate courses decided by the 

university.] 

 



VEER NARMAD SOUTH GUJARAT UNIVERSITY, SURAT 

BACHLOR OF BUSINESS ADMINISTRATION (BBA) 

(FINTECH) 

Semester - 1 

Subject Principles of Management Semester I 

Credits 4 Type Major 

 

Learning Outcomes: 

LO1 Understand evolution of Management, to study the functions and principles of 

management and to learn the application of the principles in an organization. 

LO2 To achieve professional competence, managers, both present and prospective, are 

required to be fully equipped with principles of management and how these 

principles can be put into practice in an organization. 

LO3 Integrate between different types of planning 

LO4 Apply how to build organizational chart and evaluate process for organizational 

control 

 

Course Content 

Module Content Weightage 

Unit 1 Nature and Scope of Management 

Definitions of Management, Conceptual understanding of 

management, Features/Characteristics, Roles of Managers, 

Management: Science, Art or both, Universality of Management, 

Management as a profession, Code of conduct suggested by AIMA, 

Management thoughts: Empirical Approach, Fredrick Taylor’s 

Scientific Management, Henry Fayol’s Administrative Management, 

Social System Approach, Decision Theory Approach, System’s 

Approach, Contingency Approach 

25% 

   

Unit 2 Planning & Decision Making 

Planning: Concept, Definitions, Process, Characteristics, Types of 

planning – (Corporate, Functional, Strategic, Tactical, Long Term, 

Short Term, Proactive, Reactive, Formal & Informal), Premises 

(Controllable – Uncontrollable, Internal – External, Tangible – 

Intangible), Significance, Limitations, 

Decision Making: Concept, Definitions, Process, Individual vs. 

Group Decision Making. 

25% 

   

Unit 3 Organizing & Staffing 25% 



Concept, Definitions, Process of Organizing, Principles, 

Organizational Structures (Line, Line & Staff, Matrix, Committee) & 

its features, merits and demerits, Departmentation & its various bases, 

Centralization and Decentralization (Benefits and Limitations), 

Formal vs. Informal Organizations, Delegation of Authority: 

Meaning, Definition, Process, principles, Blocks to effective 

delegation. 

Staffing: Definition, Features, Difference between Recruitment and 

Selection, Sources of Recruitment 

   

Unit 4 Coordination and Control 

Coordination: Meaning, Definition, Types, Need, Techniques. 

Direction: Meaning, Definition, Features, Principles. 

Control: Meaning, Definitions, Process, Reasons for Resistance to 

control, Methods: TQM, Kaizen, Six Sigma, Benchmarking, 

Responsibility Accounting. 

25% 

 

Reference Books: 

Sr. No. Book Title Author(s) Publisher 

1 Principles of Management L.M.Prasad Sultan Chand and 

Sons 

2 Management VSP Rao Excel Publications 

3 Management - Concept, Practice 

and Cases; 

Karminder Ghuman 

and K. Aswathapa 

Tata McGraw Hill 

4 Principles of Business Management Gupta, Sharma and 

Bhalla 

Kalyani Publications 

 



VEER NARMAD SOUTH GUJARAT UNIVERSITY, SURAT 

BACHLOR OF BUSINESS ADMINISTRATION (BBA) 

(FINTECH) 

Semester - I 

Subject Fundamentals of Financial Technology Semester I 

Credits 4 Type Major 

 

Learning Outcomes: Students will be able… 

LO1 to understand elements and principles of Fintech 

LO2 to understand the basics of Crypto currencies. 

LO3 to understand dynamics of block chain 

LO4 to able understand the effect of Fintech in various sectors 

LO5 to able understand the open banking 

 

Course Content: 

Module Content Weightage 

Unit 1 Introduction to Fin-tech 20% 

 • Evolution of Fin-tech across the world.  

• Impact of digital disruption and innovations by Fin-tech on 

the Banking and Financial Sector 

 

Unit 2 The Technology with Fin-tech 20% 

 • Understanding the associated technology with respect to 

Cloud, Blockchain & Crypto currencies, Robo Advisors, 

Biometrics and IoT. 

 

Unit 3 Fin-tech Trends 20% 

 • Understand the key Fin-tech trends which will disrupt the Financial 

Sector 
 

Unit 4 Fin-tech affecting different sectors 20% 

 • Learn the effects of Fin-tech on Payment Innovations, Health, Real-

Estate, and Insurance Sector 
 

Unit  5 Open Banking and Digital Only Banking 20% 

 • Introduce the students to the transition to open banking and digital 

only banking, the technologies involved and the requirement for 

convenience and user experience 

 

 

Reference Books: 

Sr. No. Book Title Author(s) Publisher 



1 Bitcoin for Non-Mathematicians: 

Exploring the foundations of 

Crypto 

Slava Gomzin Universal Publishers, 

USA, Latest 1ST 

Edition 2020 

2 The Robotics Process Automation, 

Handbook: A Guide to 

Implementing 

Tom Taulli Apress, Latest 1ST 

Edition 2020 

 



VEER NARMAD SOUTH GUJARAT UNIVERSITY, SURAT 

BACHLOR OF BUSINESS ADMINISTRATION (BBA) 

(FINTECH) 

Semester - I 

Subject Introduction To Design Thinking Semester I 

Credits 4 Type Minor 

 

Learning Outcomes: Students will be able… 

LO1 To understand the concepts of UX design and how it has evolved since inception 

LO2 To understand UX industry, jobs, roles, and responsibilities 

LO3 To deep dive into 6D UX process 

LO4 To understand visual design 

LO5 To understand 6D process and UX trend. 

 

Course Content 

Module Content Weightage 

Unit 1 Evolution of UX Design 20% 

 • Understand the evolution of UX design as an industry practice 

and importance of UX design in the fast-evolving digital 

world.  

• Case studies on UX design. 

 

Unit 2 Introduction to UX industry & job roles 20% 

 • Learning about UX industry experts, Design around us, Job 

roles and responsibilities in the UX industry 

 

Unit 3 6D UX design process 20% 

 • 6D UX design process (Discover, define, dream, design 

develop, deliver) — Deep dive into each one of the stages of 

the 6D UX design process, case studies and artefacts of UX 

delivery 

 

Unit 4 Introduction to Visual Design 20% 

 • Introduction to basic elements of visual design - color theory, 

color wheel, visual hierarchy, legibility, and readability.  

• Learn creating page layouts, grids, and patterns. 

• Introduction and exploration of trends in visual design. 

• Introduction to visual design tools – illustrator & Photoshop 

Lab sessions on elements of visual design & tools Project in 

elements of visual design & tools 

 

Unit  5 Project Work 20% 



 • UX Project on implementing the 6D process and UX trends 

and analysis. 

 

 

Reference Books: 

Sr. No. Book Title Author(s) Publisher 

1 Discussing Design Adam Connor and 

Aaron Irizarry 

O'Reilly Media 

2 Universal Principles of Design William Lidwell and 

Kritina Holden 

Rockport Publishers 

3 Hook The Lean Startup ed: How to 

Build Habit-Forming Products 

Eric Ries Portfolio Penguin 

 



VEER NARMAD SOUTH GUJARAT UNIVERSITY, SURAT 

BACHLOR OF BUSINESS ADMINISTRATION (BBA) 

(FINTECH) 

Semester - I 

Subject Economics for Managers Semester I 

Credits 4 Type MDC 

 

Learning Outcomes: Students shall be able to… 

LO1 • To demonstrate how applications of economic theory can improve decision 

making. 

• Apply the knowledge of the mechanics of supply and demand to explain 

working of markets 

LO2 • Describe how changes in demand and supply affect markets 

• Understand the choices made by a rational consumer 

LO3 • Explain relationships between production and costs 

• Define key characteristics and consequences of different forms of markets 

LO4 • Understand effect of Inflation in Business policy and managerial Decision 

 

Course Content 

Module Content Weightage 

Unit 1 Introduction to Managerial Economics 

• Introduction -What Managerial Economics is about? 

Definitions of Managerial Economics 

• Nature & Scope of Managerial Economics 

• Chief characteristics of Managerial Economics 

• Significance of Managerial Economics 

• Fundamental concepts in Managerial Economics (Opportunity 

Cost, Discounting and Equi-Marginal) 

• Role & Responsibilities of a Managerial Economist in 

Business. 

20% 

   

Unit 2 Market structure Analysis-I 

• Perfectly competitive Market 

✓ Price Determination under perfect competition 

✓ Features of a Perfectly competitive market 

✓ Demand curve facing the Firm & Industry under Perfect 

competition 

✓ Equilibrium of the Firm & Industry under Perfect competition 

20% 



in Short-run &Long run 

• Monopoly 

✓ Price Determination under Monopoly  

✓ Features & causes of Monopoly 

✓ Nature of Demand curve & Marginal revenue curve under 

Monopoly 

✓ Price & output under Monopoly in Short-run &Long-run 

• Price Discrimination 

✓ Meaning of price discrimination 

✓ Forms of price discrimination  

✓ Degrees of price discrimination  

✓ Conditions under which Price discrimination is possible & 

profitable 

   

Unit 3 Market Structure Amlysis-2 

• Price Determination under Monopolistic competition 

✓ Features of Monopolistic competition 

✓ Nature of Demand curve (AR) & Marginal Revenue 

(MR)curves 

✓ Concept of Group Equilibrium 

Price & Output determination in short-run & Long Run under 

Monopolistic Competition 

• Oligopoly: Features, Kinked Demand Curve, Price Leadership 

(Types, Characteristics, Advantages) 

25% 

   

Unit 4 Production Analysis 

• Production Function 

✓ Meaning & classification of Factors of production 

✓ Meaning &significance of production Function-in Business 

✓  Cobb-Douglas production function 

• Theory of production 

✓ Concept of Total Product, Average Product and Marginal 

Product 

✓ Law of variable proportions 

✓ Returns to scale 

• Production Function with Two variable Inputs 

✓ Meaning &General properties of Iso-Quants 

✓ Marginal Rate of Technical Substitution(MRTS) 

• Optimum Factor combination 

✓ Concept of lso-Cost Lines 

✓ Least Cost Combination of Factors (Choice of Inputs) 

✓ The Economic Region of production (Ridge Lines) 

✓ Expansion path. 

25% 

Unit 5 Inflation 

Meaning of Inflation, Causes of Inflation, Types of Inflation 

(Demand pull and Cost push 

10% 



inflation), Effects of Inflation, Anti-Inflationary Measures. 

 

Suggested Readings: 

I. Managerial Economics - Analysis, Problems and Cases - P. L. Mehta, Sultan Chand 

II. Managerial Economics in a Global Economy - Domi-nick Salvatore, Thomson South 

Western 

III. Managerial Economics: Application, Strategy & Tactics -Moyers, Harris 

IV. Managerial Economics - D M Mithani, Himalaya Publishing House 

V. Essentials of Managerial Economics -P. N. Reddy, Himalaya Publishing House 

VI. Managerial Economics - G S Gupta, TataMc Graw-Hill 

VII. Modern Microeconomics: Theory & Application -H L Ahuja, Sultan Chand 

VIII. Advanced Economic Theory: Microeconomic Analysis -H L Ahuja, Sultan Chand 

IX. Principles of Microeconomics-H L Ahuja, Sultan Chard 

X. Business Economics -H. L. Ahuja, Sultan Chand 

XI. Advanced Microeconomic Theory - M J Kennedy, Himalaya PublishingHouse 

XII. Economics -Paul Samuelson, William Nordhaus, TataMCGraw-Hill 
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VEER NARMAD SOUTH GUJARAT UNIVERSITY, SURAT 

BACHLOR OF BUSINESS ADMINISTRATION (BBA) 

(FINTECH) 

Semester - II 
 

Subject Organisation Behaviour Semester II 

Credits 4 Type Major 
 
 

Learning Outcomes: 
 

LO1 To   help   the   students   to   develop   cognizance   of   the importance of human 
behavior. 

LO2 To enable students to describe how people behave under different conditions. 

LO3 To provide the students to analyze specific strategic human resources demands 
for future action. 

LO4 To enable students to synthesize related information and evaluate options 
 
 

Course Content 
 

Module Content Weightage 

Unit 1 Introduction to OB 
 

10% 
  

• Definition,  
• Concept, 
• Contributing Discipline 

 

Unit 2 Perception 20% 
 • Meaning and definitions,  

• Perceptual process, 
• Factors affecting perception,  
• Perception and Organization,  
• Perceptual Distortion. 

 



 

Unit - 3 Attitude and Personality 25% 
 

• Concept and meaning of Attitude, 

•  Definitions,  

• Factors affecting formation of Attitudes,  

• Types of Attitudes, Characteristics of Attitude,  

•  Attitude and Behaviour,  

• Concept of Personality, Determinants of Personality, 

Personality Traits. 
 

 

Unit - 4 Group Dynamics 20% 
 • Concept and meaning, 

• Process of formation of groups, 
• Types of groups, Usefulness of groups in organizations, 
• Pitfalls of Group Dynamics 

 

UNIT - 5  Conflict Management 25% 

 • Concept and meaning,  
• Process of development of conflict, 
• Functional vs. Dysfunctional conflict,  
• Levels of Conflict,  
• Conflict resolution,  
• Managerial implications 

 

Reference Books: 
 

1. Organisational Behavior by K.Aswathappa 
2. Organisational Behaviourby L. M.Prasad 
3. Organisational Behaviour by Stephen Robbins 

4. Organisational Behaviour by Fred Luthans 

5. Organisational Behaviour by Subba Rao 

 

 

 

 

 



VEER NARMAD SOUTH GUJARAT UNIVERSITY, SURAT 

BACHELOR OF BUSINESS ADMINISTRATION 

(FINTECH) 

Semester - II 

Subject Fundamentals of Financial Accounting Semester II 

Credits 4 Type Major 

 

Learning Outcomes: 

LO1 To Identify the underlying principles, characteristics, and objectives of a set of  

financial statements. 

LO2 To Prepare ledger accounts using double entry bookkeeping and record  

journal entries accordingly 

LO3 To demonstrate the preparation of single-entry method accounting. 

LO4 To demonstrate familiarity with passbook and cash book reconciliation and  

average due date. 

 

Course Content 

Module Content Weightage 

1 Introduction: 

• Meaning & Types of accounts - scope of accounting  

• Basic accounting concepts & conventions of accounting  

• Accounting transactions – double entry system – journal, ledgers, 

trial balance - subsidiary book. 

20% 

2 Final Accounts: 

• Preparation of final accounts with adjustments 

• Preparation of cash book & Petty cash book 

20% 

3 Single entry system: 

• Single entry system – Meaning – definition – salient features –  

• Difference between single & double entry system  

• Ascertainment of profit – net worth method – conversion method 

20% 

4 Depreciation: 

• Depreciation - Meaning –concepts – features 

• Accounting for depreciation – Methods –Straight line method – 

Written down value method (excluding change in methods) 

20% 

5 Bank reconciliation & Average due date: 

• Bank reconciliation statement –Meaning - Preparation of 

reconciliation statement simple  

• Problems – Average due date, Meaning – advantages - Equated 

20% 



date Calculation of average due date with interest simple 

problems. 

 

Reference Books: 

Sr. No. Book Title Author(s) Publisher 

1 Financial Accounting T.S. Reddy &A. 

Murthy 

Margham 

publications 

2 Financial Accounting  Dr. S.N. Mageswari Vikas Publishing 

house 

3 Advanced Accounting Shukla.MC, SC 

Gupta and PS. 

Grewal 

Sultan Chand &  

Sons 

4 Financial Accounting S.P. Jain &K.L. 

Narang 

Kalyani Publishers 

 



VEER NARMAD SOUTH GUJARAT UNIVERSITY, SURAT 

BACHLORE OF BUSINESS ADMINISTRATION 

(FINTECH) 

Semester - II 

Subject Digital Banking Trends Semester II 

Credits 4 Type Minor 

 

Learning Outcomes: 

LO1 Evaluate and maximize the performance of each of your business's channels 

LO2 Achieve consistency among your business's different channels 

LO3 Utilize technology to enhance your customer's experience and your channels'  

Performance 

LO4 Identify your business's most important customer group(s) 

 

Course Content 

Module Content Weightage 

1 Digital Banking Ecosystem evolution: 

• How is the Banking ecosystem evolving digitally? 

• Innovations in the banking domain,  

• Case studies of successful digital bank 

20% 

2 Future of Banking: 

• Emerging technologies and how they will impact Banking.  

• What the future of banking will look like, life stage banking and 

user centric banking models. 

20% 

3 Omni channel banking experience: 

• Evolving banking channels, interconnectedness of channels  

• Case studies of Omni channel experiences 

20% 

4 Omni channel customer journey design: 

• Customer journey design methodology 

• Design of Omni-channels journeys (practical  

 application) 

20% 

5 Project Work: 

• Research on Digital Banking & the Future of Banking. Submit 

and present the findings 

20% 

 

 

 



Reference Books: 

Sr. No. Book Title Author(s) Publisher 

1 New Trends in Banking 2020: 

Future of Banking Sector 

Ajay Sharma, 

Rishabh Khanna 

Ajay Sharma; 1st 

edition 

2 Digital Payments in India: 

Background, Trends and 

Opportunities  

Jashpal Singh New Century 

Publications, 2019 

3 A Global Guide to FinTech and 

Future Payment Trends (Innovation 

and Technology Horizons) 

Peter Goldfinch Routledge; 1st edition 

 



VEER NARMAD SOUTH GUJARAT UNIVERSITY, SURAT 

BACHLOR OF BUSINESS ADMINISTRATION (BBA) 

(FINTECH) 

Semester - II 

Subject Business Environment Semester II 

Credits 4 Type MDC 

 

Learning Outcomes: 

LO1 Perform the process of environmental analysis. 

LO2 Learn about different factors affecting to business as whole. 

LO3 Understand about significance of changes in internal and external environment on 

business performance. 

LO4 Plan about how to face and overcome the changes and hurdles due to Economic, 

Technological, Legal and Social Factors affecting to Business. 

 

Course Content 

Module Content Weightage 

Unit 1 Introduction: Concepts and Importance of Business Environment, 

Environmental Analysis- Definition, Uses and Limitation, Process of 

Environmental Analysis, Types of Environments: Internal 

Environment, External Environment- Micro, Macro 

20% 

   

Unit 2 Economic Environment: Nature & structure of Economic 

Environment, Economic Systems, Economic policies - Privatization, 

Monetary Policy, Fiscal Policy, Constituents Financial Market: (A 

brief Introduction) 

20% 

   

Unit 3 Technological Environment: Meaning and Features, Impact of 

Technology on Society, Economy, Organization, Management of 

Technology, Transfer of Technology 

20% 

   

Unit 4 Legal and Political Environment: Three political Institutions-

Judiciary, Legislation, Executive, Price and Distribution Control: 

Objectives, Public Distribution System, Competition Policy and law: 

Nature and Scope, Government policies and distortions to 

competitions, Competition Act, 2002. 

20% 

   

Unit 5 Social Environment: Concept and significance of Socio-cultural 20% 



Environment, Social responsibility concept and stake holder 

approach, For Social Responsibilities models- Ackerman’s Model, 

Carroll’s Four-Part model, Arguments for and against social 

responsibility, Limits of Social Responsibility. 

 

Reference Books: 

1. Business Environment: Text and Cases Francis Cherunilam Himalaya Publishing House 

2. Essentials of Business Environment - K Ashwathapa Himalaya Publishing House 

3. Business Environment- Shaikh Saleem, Pearson Education 

4. Business Environment- Vivek Mittal, Excel Books  
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Value Education in Bhartiya Knowledge System
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Objectives:
1.Themainobjectiv!ofthiscourseisto;timulateethicalreflection,

`::

!4.
who codribute pos`itively to s-ociety.    .-

awareness, responsibility, and compassion in young students .
Td provide them with insight into important ethic.al principles and values.
To equip them with intellectual capacities for r?spons'ible moral Judgment.
'Td cultivate notjust knowledgeable individuaJ5 but also morally upright citizens

Outcomes:
Aftercoinplet'ingthisc.oursethestudentswouldbeabletomeetthefollowing
outcomes.

I .. The lean?rs would develop a strong sense of right and wrong.
2. Th8 cours; would promote qualities such as honesty, patriotism, integrity

andempathy                                           >     `
3.. This qualities could pot only contribute to their personal ,growth but also

ld contribute for building a harmonious and pompassionate society.

1.  Moral Stories :   1.The Story of the Blue Jackal (from Panchtantra)

2,.  The Brahmin and the Crooks (from Panchtantra)
..11

3.Satyakama:These!ekerofTruth(fromChandogyaUpanishad)
*1

4.  'Shvetaketu( fromchandogya Upanishad)
I

5.,Liftleprinc?No-Father(ThepowerofTruth)(fromJatakaKatha)
i'6.  Dirty Bath Water ( fi.om Jataka Katha)

I



(A)

I       >  rimas and Niyainas (Patanjali's Yoga sutras)(Only introductory explainations
I

required  relating ,to   Five  Yamas-  Ahimsa]   Satya,   Asteya,   Brahmacharya,
I.

Apaligrcha and Five Niyamas -Saucha, santosha, Tapas, Swadhyaya and Ishvara

Pranidhana )

^1

SLbhashitani
i

1.FELgrH*[n
2r GFTREi?HH,,  >  |
3.FTELedtreTTatTnedTfungapi]i

4. whfgfaqfaanTqika: I
TiaEtRI ftwHfarfuga q]TT: I I

:5.HEEfflRE:#
6.  eTwh"HBmnd" q`irdlTHq

qdierTa]TH]q6Qi`uqq7-aq.
.,,1    (7.k5TF#T?*RE*kFE5FT*FT'

8.ELF¥#=iEgFT"
9.  cTPriRErfuFflunaepoT I

wh:apmer5TrfanqRE[
I.'1

10.TffiHS¥fflerFera¥HedriUff"

i
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